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USER GUIDE
INTRODUCTION

What is Flurry? Flurry is the market leader in mobile analytics and 
is compatible across a number of mobile operating systems.

At a Glance:
Flurry helps you to understand your audience, usage, and performance by 
collecting data about their mobile habits. In turn this helps you to optimize your 
audience’s mobile experience, and consequently their event experience. Flurry is 
also a great tool which allows you to measure the effectiveness of your marketing 
efforts.

Flurry tracks more than 100 million users across more than 50,000 applications. 
This hugely powerful tool unlocks the potential to build a valuable picture of the 
unique tastes and habits of your audience. A number of analytic tools allow you to 
observe the most popular app categories your audience use and download most. 
Additionally, you are able to gain insight into the types of content your audience are 
most likely to engage with. As an events organiser, these insights are invaluable for 
helping you to tailor your marketing efforts to your target audience.

DEFINITIONS OF KEY TERMS, FEATURES AND PHRASES:

Session - A Session is one use of the application by an end user. Sessions begin 
and end when an application is launched and when it is terminated. The definition 
of session does not depend on how many screens are used in the application or 
how long the application is used.
Session Frequency - Frequency of Use is a measure of how often each unique 
user used the app within each interval (Day/Week/Month) across the selected time 
period. 
New User - A new user is a user who has just started using your application. Users 
are identified by unique phone IDs (which vary by platform) to ensure that a user is 
in fact a new user and not just a repeat installation.
Active User - An active user is defined as a user that has had a session with your 
application on a specified day.
Recent Users - A recent user is defined as a user that has had a session with your 
application in the past seven days. Hence, a user who used the application only 
once in the past week is counted as a recent user just the same as a user who uses 
it everyday.
Time of Day - The data is adjusted for the local timezone of the end user, providing a 
global view of the activity by hour. 
Heat Map - A heatmap is used to identify areas of high and low retention.The color 
coding is based on the range of Rolling Retention values across all install cohorts, 
as displayed on the top left of the table. Green represents the maximum value in the 
data set and red represents zero.
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Session Length Distribution/ Median Session Length - The session length is defined 
simply as the length of time between the start application event and the end 
application event which can vary by platform. There are some circumstances, 
including application crashes, where no end time can be recorded and hence the 
session length is unknown. Those instances are not included in our average and 
median session length calculation. The length of the session can vary based on how 
you integrate the SDK into your application if you do not follow the recommended 
practices.
Benchmarks - Benchmarks allow you to compare usage metrics of your individual 
apps against that of an aggregated category. This information provides you powerful 
context to understand your app performance across key dimensions to improve 
your business. Because Flurry tracks more than 100 million users across 50,000 
apps that are used more than 4 billion times per month, only Flurry can offer you 
this powerful view.

Benchmarks are available in the following Usage metrics views; Session Length, 
Frequency of Use and User Retention. Benchmark comparisons are turned on 
by default, provided that you have added an App Store ID (or Android Market ID, 
etc.) for your application. To view your application metric against different category 
benchmarks, just select any category from the drop down menu found in the footer 
banner of the chart. Click here to learn more about Benchmarks, including how to 
easily add your App Store ID.
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BREAKDOWN OF FEATURES & THEIR BENEFITS

- Track the number of people who are using your app at any given time. 
- Track which users are new or returning users.
- Measure retention rates (the percentage of users who return to the app on a 
specific day, week, or month after installation).
- View your app data as percentages, numbers, maps, or graphs, and break this 
data down into days, weeks, or months.
- Track session lengths and session frequency (the amount of time a user has 
the app launched on their device and the amount of times an individual has 
launched it) and thus:

a. Gain insight into which events garnered the most attention
b. Gain insight into which days/ times of the day were most popular for your 
audience.

- Track which versions of your app users are engaging with, and which ones are 
most frequently used. This means that:

a. You can monitor your audience to see if they are receiving the most up-to-
date information in the most-up-to-date version of your app.
b. If users are not using the newest version of the app, prompt them via the 
app store by updating the app and its description. This can also be used as a 
marketing tool to re-engage users who might have dropped off. For example, 
if you hosted ArtFestival2014 and wanted to let that year’s audience know 
about ArtFestival2015, update the app store description with your news.

- Monitor audience demographics across one app or your other apps. This 
allows you to:

a. Identify which of your apps share a common consumer base (especially 
useful if you have a portfolio of apps). For example, when you launched the 
app for ArtFestival2014, then launched the app for ArtFestival2015, you can 
compare the two and see whether your audience demographic has changed. 
b. This can give you an insight into what’s working/ not working in terms 
of promotion, marketing and festival content allowing you to adjust your 
marketing strategy accordingly.

- Geographically track where your audience are using the app. This is broken 
down into the top 10 locations, allowing you to gain insight into:

a. Which locations/ venues and therefore events are most popular
b. Which locations are the most difficult to find (based on how long the user 
is using the GPS navigation page in the app).

- Track the preferred language that your users have selected on their device, 
allowing you to see if your event/ promotion/ app needs additional language 
support
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PLATFORM SCREENSHOTS

Dashboard > Flurry Classic
This view provides you with a quick overview of the overall number of user sessions, 
the number of new users, the median session length, the average active users, any 
errors, and a user map.

In detailed view, you can break these views down into days, weeks, or months.
Note that the definition of session does not depend on how many screens are used 
in the application or how long the application is used.
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Dashboard > Create Dashboard
This view allows you to customise your dashboard - giving you total control over 
which metrics and analytics tools you want to monitor most frequently. A number of 
templates are also provided by Flurry
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Usage > New Users
This tab allows you to monitor the number of new users over time, with the data 
gouped into time buckets divided into days, weeks, or months.

When you scroll further down the tab you enter a detailed view, where your data is 
presented in a graph or map.
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Usage > Active Users
This tab allows you to monitor the number of active users over time. Adjusting the 
zoom changes the time buckets in which active users are tallied to days, weeks, or 
months. An active user is defined as someone who used the application during the 
time bucket selected.

When you scroll further down the tab you enter a detailed view, where your data is 
presented in a graph or map.
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Usage >Sessions
This tab plots the number of sessions that have occurred over time. Changing the 
zoom of the graph adjusts the time buckets in which sessions are tallied to days, 
weeks, or months.

When you scroll further down the tab you enter a detailed view, where your data is 
presented in a graph or map.
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Usage >Sessions Lenght (Beta)
This histogram shows the distribution of sessions by session length. It gives this 
distribution by displaying the number of sessions for which the session length falls 
into various session length buckets.

When you scroll further down the tab you enter a detailed view, where your data is 
presented in a graph or map detiling the median session length.

The median session length is used instead of the average as is is a much more 
accurate matric for these kinds of distributions.

Further down this tab, Benchmarks allow you to compare the metrics of your 
individual apps against that of an aggregated category
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Usage > Frequency of Use (Beta)
Frequency of Use is a measure of how often each unique user used the app within 
each interval (Day/Week/Month) across the selected time period.

The numbers displayed in the charts show the distribution of usage by these unique 
users. A single user could, for example, appear in many or all slices of the Daily pie 
if they used the app with varying counts of sessions on different days.

Further down this tab, Benchmarks allow you to compare the metrics of your 
individual apps against that of an aggregated category
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Usage > Top Versions
An application can have many versions, typically named using numeric values such 
as “1.0”, “1.1” and “2.1”. The Flurry SDK automatically reads the version string for 
your application and will create unique versions for each unique name.
  
This chart shows how many users are actively using any of the top 50 versions over 
time. Further down the tab, you are able to view the number of users actively using 
those versions today.
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Retention > Return Rate
Return rate measures the percentage of users who return to the app on a specific 
day, week, or month after installation. We look at this value by cohort group - that is, 
based on when users first opened your app. 

It is calculated as the ratio of the number of users active on a given day, week, or 
month to the size of the cohort. The install date is considered as Day 0.

For more information on Return Rate, please click here.
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Retention > Rolling
Rolling Retention measures the percentage of users still active Nth or more days 
after installation. 

It helps you understand user churn from your app. It is calculated as the ratio of the 
number of users whose last day of activity is past day N to the number of users who 
could have been active on day N (i.e. the sum of new users up until day N). The 
install date is considered as Day 0.

For more information on Rolling Retention, please click here.
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Retention > Sessions Per User
Sessions Per User
The ratio of the number of sessions generated on the Nth day after installation to 
the number of users considered active on day N. 

One-Session Users 
The number of users who have only used the app once since installation. 

Users Active on Only One Day 
The number of users who have only used the app on the day they installed it and 
never used it again.  

Users Who Returned the Day After Install   
The number of users who used the application again the day after their first session. 
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Retention > Recent Users
A graph plots two different data series. The first is the total number of new users 
seen each day. The second is how many of the users who were new on that given 
day were active in the past seven days. 

A graph plots the percentage of new users seen on each day that were active in the 
past seven days.  

Further down the tab, a detailed view presents three series of data in four columns 
broken into each day of the selected time period, the number of new users seen on 
that day, the number of users who were new users seen on that day, and a simple 
ratio of how many of the new users from that day are recent today.
  
Please Note: The New Users metric used in this calculation may be different 
from that of the New Users metrics on other pages due to timing differences. We 
calculate a different New Users figure to ensure that the Recent Users and New 
Users metrics used to calculate Recent Users are always in sync.
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Audience > Interests: My Apps
This view reveals to what extent your apps share a common consumer base. 
Especially if you have a large portfolio of apps, this information is helpful for 
segmentation, cross-selling and further portfolio planning. Please note that if 
you don’t have Flurry Analytics in all of your applications, we cannot offer you a 
complete view.

Learn more about audience interests by clicking here.

APPS4ARTS FLURRY

mailto:info@apps4arts.com
www.apps4arts.com
https://developer.yahoo.com/flurry/docs/analytics/lexicon/audienceinterests/


Apps4Arts Ltd. The Pervasive Media Studio, Watershed, 1 Canon’s Road, Harbourside, Bristol BS1 5TX
Tel: 07403 112316 | Email: info@apps4arts.com | www.apps4arts.com | Copyright © 2015 Apps4Arts Ltd  

Audience > Interests: Category
This view shows you which categories of applications your consumers use most. 
Over any given time period, your consumers use a lot of applications across a lot 
of different categories. Because Flurry tracks more than 100 million users across 
more than 50,000 applications, we can aggregate this data to give you powerful 
behavioral segmentation cuts about your users.

There are two main display options, the first is a default view which compares your 
application use vs. standard benchmark category. The second allows you to turn off 
the benchmark comparison.

Within both views, you can switch between new users (which represents what other 
apps your users most download) or sessions (which represents what apps your 
users most use).

This kind of information is useful for understanding the behavioral profile of your 
consumer, and can be used for deciding what additional content may be of interest, 
which kinds of consumers you should target in marketing campaigns or what 
kinds of other companies might be interested in reaching your mobile application 
audience.

Learn more about audience interests by clicking here.
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Audience > Personas
Flurry Personas leverage the breadth of Flurry Analytics to analyze the usage 
behavior within defined app collections. When a user exhibits recent usage patterns 
within a specific collection of apps that match the definition of a given Persona, 
that user becomes a member of that Persona. If the behavior that resulted in a user 
being part of a Persona changes such that they no longer fit the definition, they are 
removed from the persona.

Please Note: It is entirely possible, even likely, that a user matches to more than 
one Persona. For this reason, the sum of the numbers of users across all personas 
will almost always exceed the number of distinct users for the app. Additionally, it is 
likely that a good number of users will not exhibit the necessary usage patterns to 
be included in any Persona. These users are included in the Unassigned persona.
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Audience > Geography
This chart shows time series data for Sessions by geographic locations. Top 10 
geographic locations by Total Session count are displayed for the period selected on 
the top-right gray bar. Each series on the chart represents time series data for one 
geographic location.

Geographic locations displayed on the chart can be changed using the filters 
below the chart. You can also view the time series data by day, week or month by 
changing the zoom level control on the chart.
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Audience > Language
Language metrics provide you with a breakdown of the preferred language that 
your users have selected on their device. This selection is made in their phone 
settings and can be interpreted as their primary language. Your application might 
not support that language, but the Flurry system can still detect this preference and 
use it to create these metrics. The metrics are broken down by both language and 
country, since some languages have dialects or region-specific characteristics. The 
countries displayed are not necessarily the physical location of the user, they are the 
country setting of the language that the user has chosen on the device.   
  
Analyzing the preferred language of your users can provide insights into your 
audience and help you decide whether to add language support to your application.
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User Acquisition > Reporting
Flurry User Acquisition Analytics (UAA) allows you to monitor your user acquisition 
efforts and measure the impact of specific campaigns or channels on your user 
base, and therefore your business.

Learn more about User Acquisition by clicking here.
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User Acquisition > Create Campaign
Watch an instructional video guiding you to create a campaign by clicking here.
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Events > Summary
This view allows you to see which pages of the app were visited, and the number of 
times they were visited (referred to as Event Occurences).

You are able to see the daily average of Event Occurences, Unique Event Users, 
and Events Per Session. 

Note: Because these metrics are Daily averages across a period, metrics will be 
depressed for events that don’t a have normal volume of data for each day within 
the period. This is likely for newer events as well as discontinued events. To view 
more accurate metrics for these events, use the Time Range selector in the upper-
right of the gray bar above the table to adjust the period.

For more information on this page, please click here.
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Events > User Paths
This tab is a visual diagram of the Event Occurences, as detailed in the Events > 
.Summary tab
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